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IDEA:

discover a country & its people with 
the participation of the German 
public.

RO
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Method
travelers on location are directed by the public at home (choice of 
destinations, tasks, assessment). The first keep the viewers 
informed hourly on the web platform + direct communication 
between travelers & the public.



 

TEAM BLOG

www.euchecker.de

Text

Video

Fotos



 

www.stadtlandplus.eu



 



 



 

Euro Wahl Gang 09 

A European Young Voters Campaign



 

IDEA:

A transnational campaign – the actual core: four 
European countries (Germany, Hungary, Poland and 
Bulgaria)

Grass roots development of a communication 
campaign aiming at higher voter participation among 
young voters.

realised explicitly by the target group itself



 

Campaigning

Platform



 

REALISATION:

Providing basic tools: Building the core of the 
campaign together with the nucleus of the network

Customizing: getting more people on boat and let 
them refine the campaign individually

Viral momentum: joining more an more people to 
the campaign and let it be their own campaign 



 

THE CAMPAIGN:

Different campaign modules available online as 
Toolkits (e.g. poster artworks, press releases, 
commercial spots)

Web portal serves also as a platform for the 
coordination and communication between the 
national teams and for visualisation for the public.



 

PARTNERS:

Poland: POLIS - The Young 
Journalists’ Association (!)

Hungary: DUE - The National 
Association of Student and Youth 
Journalists (!)

EU wide: 
European Youth Press (EYP) 

(!)
Café Babel (?)



 

PATRONAGE:

President of the European parliament (at the 
moment Hans Gerd Pöttering).

Foreign ministers of the participating countries.
National or European celebrity as supporters/ 

patrons of the campaign.



 

DANKE!
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